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\ Course

| 1. Introduction to

‘ International Business
|

2. Business Organization

and Management

3.Principles of

Economics and

Applications

4.Principles of Marketing

5. Human Resource

Management

6.Introduction to
Managerial and Financial

Accounting

Basic knowledge of marketing, marketing
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Course Description

Interdisciplinary approaches in social sciences and humanities

for international  studies; concepts  and mechanism

of localization, internationalization, and globalization; analysis of
social dynamism, jocal/global nexus, sustainable development;

challenges from global issues

skills of organization theories, functions of

Basic concepts and

planning, organizing, influencing, and controlling, work as team

members and leadership in business organization

Principles of microeconomics: supply, demand, and equilibrium,

elasticity's determinants and applications, costs of production;

principles of macroeconomics: macroeconomic variables, GDP's

components, CPl, unemployment, monetary and fiscal policies

framework, impact of

marketing roles on organizations and society, consumer
behavior, marketing mix, digital marketing, ethics for marketing
practitioners, viral issues related to both local and

international contexts, application of marketing in business

Human resource planning; recruitment; selectibn;_sta}f training;
compensation; fringe benefits; work motivation and job
satisfaction; moral support; performance appraisal; promotion;
transferring; disciplinary actions; void contract; negotiating and
workforce unions; human resource management in Chinese

context case studies

The basics of financial reporting, including income statements,

balance sheets, and cash flow statements. A comprehensive

overview of financial and managerial accounting, focusing on the




Course

7. Strategies in

Hospitality Industry

8. Digital Marketing

practical analysis and application of accounting information from

Course Description

both investor and managerial perspectives

Principles and concepts of strategic planning for the hospitality
industry, strategy implementation, managing risks caused by
both internal and external factors, applying modern information
technology to monitor operations, analyzing success and failure

factors by using case studies

Concepts and significance of digital marketing,digital technology
roles on marketing, techniques of digital marketing tools

for effective marketing

9. SupplyChain

Management

10. Business Finance

Basic concepts and strategies adopted in the Supply Chain
Management (SCM); strategic, tactical and operational issues of

SCM:; the integration of various SCM entities.

The meaning of business finance, the objectives of financial
management, the time value of money, risk and return, financial
analysis techniques, financial planning and control, the methods
of financing, capital structure, and financial management

framework

11. Chinese
Organizational and

Consumer Behavior

Chinese organizational behavior, values and attitudes, individual
behavior, leadership styles, the relationship between individual

change

behavior organizational

and group impact
and development; analysis of consumer behavior, cultural and
social factors affecting consumer behavior in the Chinese
context; focusing on discussion through Chinese organizational

and consumer behavior cases studies

12. Chinese Business

Culture

impact of various factors on Chinese business culture: politics,
economics, social values, lifestyles, etiquette and social manners
with emphasis on social and cultural factors including the art of

negotiation




